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“Being a part of DM Tourism just makes sense.
It’s a great way to connect, build partnerships and 

collaborate right across the region.  The industry briefings, 
annual conference plus all the resources on the website 
are priceless.  And the way they package everything up 
and tell our stories – no other region has such beautiful,

looking guides and maps, as we do. So if you want to 
make your business look this good and the region look 

even better– join in “
 

Bryanna Sandercock - Piper Street Food Co.  

WELCOME
But this is a region that doesn’t rest on its laurels.  
Competition from other destinations and continuing 
changes in visitor expectations make it a challenging 
business environment for all of us. 

We recognise that our success is your success. For that 
reason, we constantly look to innovate our approach 
to marketing and promoting the region. This year’s 
Partnership Prospectus sets out the exciting range of 
opportunities to enable us to work together and promote 
our region far and wide. 

There’s never been a better time to join DM Tourism’s 
Partnership Program.

We look forward to working with you. 

Daylesford Macedon Tourism Team

WE LOVE our region, and so do the increasing number of 
visitors who are coming every year. 
 
The Daylesford & Macedon region continues to grow in 
reputation as the country’s leading wellness region.  It has 
long been regarded as a special place of healing, making 
it the perfect destination for experiences that relax the 
mind, soothe the body and nurture the soul.

This acclaimed region currently attracts nearly 4 million 
visitors a year supporting the growth of a diverse tourism 
industry.  In the last 12 months, we’ve seen continued 
growth in our region’s visitor economy – 4.6% growth in 
domestic overnight visitors; 13.5% increase in visitor spend; 
and 5% increase in total overnight and daytrip visitors. 

“For most of my life I’ve been one of those guys who always 
went it alone…never seeing the value that others could bring to 

my business. When we started Clifftop 18 months ago my first 
thought was that we didn’t need, and couldn’t afford, external 

marketing and tourism support. It makes me laugh when I 
look back now. Clifftop at Hepburn’s investment in promotion 

by DMT was one of the best decisions we’ve ever made. Its 
opened up amazing opportunities that have seen us grow from 

a brand new venture into a thriving local business. Everything 
has been valuable..from the market advice to VTIC mentoring, 

grant applications, promotional placements, advertising and 
membership competitions.  We honestly wouldn’t be here 

without DMT and the wonderful work of Kerry and the team”. 

  Dave Penman - Clifftop at Hepburn
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AUSTRALIA’S LEADING 

WELLNESS REGION

DM Tourism is responsible for the strategic positioning of the region as 
Australia’s leading wellness region: delivering an authentic and diverse collection 
of physically, culturally and spiritually nourishing experiences.   

WE KNOW OUR CORE BRAND PROMISE
Experiences that promote wellness and are naturally rejuvenating.

WE KNOW OUR BRAND DISTINCTION
A richly diverse natural setting within close proximity to Melbourne.

WE KNOW OUR CORE TARGET MARKET
High yield markets in Melbourne and surrounds. 
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SNAPSHOT OF VISITORS

For year ending March 2018, the 
Daylesford & Macedon region 
received 3.92 million visitors, up by 
5% from the previous year.  These 
visitors stayed for 2.4 million nights, 
up by 8.1% from the previous year.

Daylesford Macedon Produce (DMP) was created to support and promote our region’s artisan producers, growers, 
provedores, chefs, restaurateurs, distillers and winemakers. The quality of our local produce is a driver of tourism visitation 
to our unique region. We are therefore thrilled to welcome the DMP members to the Daylesford Macedon Tourism (DMT) 
family and are committed to see the DMP brand continue to flourish in its new environment under the DMT umbrella.  
Our strategy includes continuing the growth of our producers in the region and raising the profile of this region as a food 
and wine producing area, as we believe it is a fundamental element of the region’s “wellbeing” positioning. 

What has changed with DMP Partnership Benefits? 

It’s business as usual.  All services and promotions that have been delivered for partners will be continued under DMT, as 
will the production of the Tasty Little Touring Map (TLTM).  Please see membership details on page 8 & TLTM options on 
page 11.

The eligibility to join DMP include:

•  Provedores offerings must reflect a minimum 30% content -grown, produced or processed in the region.
•  Venue operators must be able to show the use of a minimum of 20% of local produce utilised on menus and   
 wine lists.
•  Grapes must be grown and/or fermented in a vineyard located in a Castlemaine or Macedon Ranges GI or in  
 Hepburn Shire.
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OUR PLAN FOR 2018 & 2019

Marketing and promoting the region 
is a key strength of DM Tourism.  

With industry-leading publications, 
a strong digital and social media 
presence, PR activity and various 
other promotional tools, the 
promotion of this region as Australia’s 
leading Wellness Region is in good 
hands. 

This year’s Partnership Program has 
a range of marketing opportunities 
in which you can participate.  These 
opportunities are designed to enable 
DM Tourism and industry to work 
together to:

•   Increase visitors’ length of stay 
and yield - by highlighting the 
breadth and depth of experiences, 
and encouraging visitors to immerse 
themselves in the region and discover 
everything on offer;

•   Increase visitor dispersal in the 
region – by focussing on destinations 
in the region, and the experiences 
and activities that make each 
destination unique;

•   Increase the number of visitors 
to the region, particularly in the 
shoulder periods - by focussing on 
niche markets. 
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IN REGION

In 2019, we will continue the 
success of the region’s innovative 
Visitor Guide, a high quality 
publication that truly reflects 
the personality of the region. The 
Visitor Guide is complemented by 
the successful Regional Touring 
Map & the Tasty Little Touring Map 
which aims to entice visitors to 
take the road less travelled. 

Increasing Dispersal  
& Reasons to Visit Again

INSPIRATION

Focussing on our core market in 
Melbourne and surrounds, we will 
continue to publish our new and 
highly successful regional seasonal 
magazine, Daylesford Macedon 
Life.  This is delivered straight into 
the hands of our target market 
via The Saturday Age newspaper. 
Equally our PR Program and Social 
Media Program communicate the 
personality of the region with a 
focus on what’s happening & what’s 
new.  The Live. Love. Life. Daylesford 
Festival will be held in mid-November 
this year to stimulate visitation with 
a new “reason to visit”. The ongoing 
tantilising branding and marketing of 
the event will allow us to reach more 
people with our messaging with the 
purpose of bringing more visitors to 
our region.

Tempt & Motivate Visitation

SPECIALISED

Developing niche markets that will 
help drive visitor numbers throughout 
the year.  We have some of the best 
wedding options in Victoria with 
locations and venues as diverse 
as this beautiful region.  For the 
business event organiser, this is a 
region to inspire serious thinking and 
for visitors wanting to explore their 
creative side, this region is home to 
a broad and rapidly growing range of 
classes and workshops.

Weddings, Business  
Events, Food, Wine and Local 
Producers  & Workshops

HOW?

 
5 days of intimate  
experiences and  

gatherings 
to explore what makes 

YOU feel alive.

Life DAYLESFORD                    MACEDON      

YOUR GUIDE

WE LIVE IT... YOU’LL LOVE IT!
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Deadlines & payment options
 
All booking forms must be completed by Tuesday 30 January 2019 and supplied to info@dmrtourism.com.au.  
You will receive an email within 48 hours to confirm your order.  Please let us know if you do not receive this.  
 
1. Pay up front 
All items are booked and invoiced with 30 day payment terms.   
Please note that terms are strictly 30 days.

2. Split total booking value 
Total booking value split into monthly payments until the 30th June 2019.  
This payment option will assist your business’ cashflow by spreading the  
payment evenly across the current financial year.   
- This option is available for all packages with a value greater than $400+ GST. 
- Only Direct Debit or Credit Card Payment options are accepted for this option.  
- An establishment fee of $25 will be applied for all Direct Debit accounts.
- 1.5% transaction fee for all credit cards.

BECOME A PARTNER

To ensure that your business is included in the DMT marketing and branding of our region 
sign-up and become a partner.  

Local tourism operators and producers are core to the authentic brand of the Daylesford 
and Macedon region. Our partnership provides a platform for you to be engaged with 
other like minded businesses in the region and to be represented and supported by the 
DMT team.
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We have packaged up what we consider the ‘essentials’ to ensure you can effectively 
target tourism visitors and your business can be included in the DMT marketing and 
promotion of our region.

Our Essentials Package gets you: 

- 1 x Visit Victoria Listing www.visitvictoria.com.au ($295) 
- 1 x DM Tourism APP Listing ($190) 
- 50% Discount on any DM Tourism industry events  
- Access to DM Tourism Image Library 
- Assistance in the 2019 Victorian Tourism Awards
- Monthly updates with the latest news, visitation statistics and invitations to  
   networking and business development opportunities
- Supply upon request of all DM Tourism collateral including the Visitor  
   Guide & Regional Touring Map, Tasty Little Touring Map and Daylesford Macedon  
   Life - Seasonal Magazine

PLUS - Daylesford Macedon Produce (DMP) Partnership (if applicable).

This partnership is customised to benefit our region’s local producers and businesses in 
the food and wine industry. Please confirm your DMP eligiblity.  If you are not a tourism 
destination and do not provide visitor access, you will not need the Visit Victoria business 
listing or the DMT Mobile App. You will still have access to the DMT Image library and 
discounts for both local industry events and for inclusion in the Seasonal Magazines.
We request that you keep us up to date with your business news, events and any new 
images or stories you can share. Please email enquiries@dmproduce.com.au.
 
You will receive:

- A business profile with photos on the only comprehensive food and wine website 
  for the region: dmproduce.com.au
- Addition of any awards, accolades and media coverage on the site
- Up to 6 events included in our online events calendar, and promotion via social  
   media channels
- Discounted rates for inclusion on the Tasty Little Touring Map (TLTM)
- The opportunity to participate in networking and promotional activities at a special rate

Essentials Package

This year sees a number of changes to the Visit Victoria 
ATDW business listing pricing structure.  The annual 
rate has increased from $250 to $295 for all operators.  
Regional Tourism Boards have also received an increase in 
management charges which has resulted in an increase in 
our Essentials Package this year.

Essentials Package $   395 + GST

We recognise that not all businesses in our region who wish 
to participate in some of our unique co-oporative marketing 
opportunities will require the Essentials Package.  These businesses 
will be able to take up the independant advertising options offered 
in our Seasonal Magazines, TLTM and Wedding Website.
 

YOUR  
DM TOURISM  
PARTNERSHIP

All you need to be 
a partner with DM 
Tourism.  
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People still love print. Whilst digital channels are growing 
every day, we will continue to create, print and distribute 
60,000 Visitor Guides each year.  Our highly successful 
Visitor Guide is distributed in region where people have 
already travelled for their break away and are looking for 
new and exciting things to do. 

The quality A5 Guide provides a mix of motivational and 
aspirational information along with advertising, product 
listings and general information.  It is an essential tool 
for visitors, encouraging them to explore, discover and 
experience all the region has to offer. The Daylesford 
Macedon Life Visitor Guides are distributed through our 
extensive network across the state and within region, and 
interstate on request.

Visitor Guide

Size Specs Price Ex GST

1/5 Page Business Listing Contact details, 30 words & >3mb image landscape $  480

1/2 Page Business Listing Contact details, 45 words & >3mb image $1,100

Full Page Advertorial Contact details, 100 words and 4 images for design $2,000

Double Page Spread 220mm x 306mm (this includes 5mm bleed) $3,500

Back Cover 220mm  x 158mm (this includes 5mm bleed) $5,500

CO-OPERATIVE  
MARKETING  
OPTIONS

Once you have signed up as a DMT Partner you can 
take part in the marketing we create to promote 
our region and visitation dispersal. These marketing 
options are perfect for businesses wanting to 
increase tourism visitation and brand awareness.  Our 
goal is to provide affordable marketing options so 
tourism operators of all size businesses can be part 
of our campaigns. 
 
All bookings over $400+ GST can be split into 
monthly payments until the 30th June 2019. 
Please refer to page 8 for additional details.
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TOURING MAP

TASTY LITTLE TOURING MAP

Get YOUR product and business into the 7th edition of the 
Tasty Little Touring Map (TLTM).   

Much requested by both local operators and visitors, listing for 
the 7th edition is now open. Only limited spaces are available 
on a first in best dressed basis.

Registration in this year’s edition also includes your business 
featured on an ONLINE & INTERACTIVE MAP on our website - 
at no added cost to you. 
 
Priority booking and a discounted rate for DMP/DMT partners.

Maps

Size Specs Price Ex GST

PARTNER  
Business Listing

Contact details, 30 words & 
>3mb image $  355

NON PARTNER  
Business Listing

Contact details, 30 words & 
>3mb image $  695

Logo branding & 
Map Sponsorship One available $ 3,000

Size Specs Price Ex GST

Business 
Listing

Contact details, 30 words and >3mb 
image $  355

Back Cover & 
logo branding One available $ 6,000

This detailed travel map will provide information on the region’s 
villages and towns, destinations, trails and touring options.  It 
will be widely distributed throughout the region and the state 
with a 60,000 print run. 

Operators and Visitor Information Centre staff scribble on 
maps to help our visitors get around our region.  Our “all of 
region” map ensures that our visitors see more and stay longer.

A limited number of listings are available on the back and will 
promote “attractions” and “activities” in our region.  
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Travel distances
Melbourne to Woodend .......... 55 Minutes 74km
Melbourne to Bacchus Marsh ..45 Minutes 56km
Melbourne to Castlemaine .....80 Minutes 130km
Melbourne to Lancefield  ........60 Minutes 75km
Woodend to Trentham ........... 20 Minutes 24km
Woodend to Kyneton ............. 10 Minutes 15km
Woodend to Daylesford ..........40 Minutes 45km
Kyneton to Castlemaine .........30 Minutes 40km
Daylesford to Clunes .............. 20 Minutes 44km
Daylesford to Creswick ........... 26 Minutes 29km
Daylesford to Kyneton ............30 Minutes 35km
Daylesford to Malmsbury ........ 20 Minutes 29km
Daylesford to Castlemaine ..... 35 Minutes 38km
Kyneton to Lancefield ............. 35 Minutes 38km
Bacchus Marsh to Daylesford ..44 Minutes 55km

Welcome to our region
Reignite your imagination as you discover 
this exceptional region. Here you’ll discover 
the quirky, the interesting and the unique 
experiences that relax the mind, soothe the 
body and nurture the soul.

The road ahead  –  where your incredible 
journey begins  –  will wind you through historic 
villages, artist communities and spectacular 
forests that open across sweeping hills. 
Drink-in the sparkling mineral water gifted 
from the land and set-off on a picnic, packed 
with local produce and wine, to the famous 
Hanging Rock with a llama or two; or you may 
like to get practical, even hands-on, and craft 
a chair, or a wooden spoon. These are just a 
few of the many original encounters you will 
find and explore further in the Daylesford and 
Macedon region.
Travel down unfamiliar roads and explore a 
brave new world. Less than an hour by car 
from Melbourne’s CBD, Melbourne Airport or a 
short train journey from Southern Cross, you’ll 
soon be opening the window and touching the 
leaves of the trees nestled in the spectacular 
bush setting. 

Daylesford and the Macedon region.  
We live it, you’ll love it.

#daylesfordmacedonlife 
Download our app holiday.dmrexplore.com.au
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@daylesfordmacedonranges 

dmpharvest

@daylesfordmacedonranges

dmpharvest

daylesfordmacedonlife

Love our food and regional producers?

dmpharvest

Like. Share. Engage

Life in this region is a celebration of nature’s 
gifts, where you can be close to nature 
without forsaking a single comfort. 

Contemporary, elegant, and 
designed for complete 
indulgence and comfort. 

Hepburn Springs’ premier stay 
offers indulgent luxury 
accommodation comprising of 10 
luxury villas with magnificent, 
serene views over native bushland. 

Each villa is flanked by a balcony 
and filled with natural light, and is 
located just metres away from the 
iconic Hepburn Bathhouse & Spa.

  Book online at:
  hepburnbathhouse.com/stay

  or call:
  (03) 5321 6000

  20-22 Mineral Springs Cres,
  Hepburn Springs.

  Book online at:     or call:
  hepburnbathhouse.com   (03) 5321 6000

reconnect

Mineral Water Bathing    ~    Spa Treatments    ~    Gift Vouchers

Hepburn Springs’ only historic 
Bathhouse, has been providing 
traditional wellness bathing since 
1895.

Drawing mineral rich waters directly 
from the natural source, this iconic 
bathhouse reconnects you with an 
array of mineral wellness 
experiences including indulgent 
100% pure private mineral baths and 
a selection of specifically designed 
wellness packages.

  Book online at:     or call:
  hepburnbathhouse.com   (03) 5321 6000

Open daily for delicious 
morning and afternoon tea, the 
historic Hepburn Pavilion is the 
ideal setting to start exploring 
Hepburn. 

Enjoy freshly baked scones, a 
selection of fine cakes and 
light lunches. 

Built in 1908, this Edwardian 
heritage-listed building features 
magnificent stained-glass 
windows, a beautiful tiled floor 
and vaulted ceiling which 
combine to create a unique and 
welcoming environment for those 
visiting the Mineral Springs 
Reserve. The historic Pavilion is 
also available for weddings and 
events through to birthday 
celebrations and conferences.

  Learn more at:
  hepburnpavilion.com.au

  or call:
  (03) 5321 6000

  Mineral Springs Reserve Road,
  Hepburn Springs.

TOURING MAP

design & layout by designscope.com.au | map © designscope

YOUR TOURING MAP 
WE LIVE IT... YOU’LL LOVE IT!

DAYLESFORDMACEDON
Life
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WEDDING WEBSITE 

The Daylesford & Macedon region is uniquely setup to host weddings.    
This includes our accommodation capacity, quality, availability & location, food & wine resources and a wide variety of 
locations for ceremonies and receptions.  
 
We welcome same sex ceremonies and have already hosted many same sex marriages in our region.  
DaylesfordMacedonweddings.com.au was launched to promote our region’s magnificence to the wedding and 
ceremonies market, whatever the time of year.  

Our website inspires, educates and informs audiences about how our region and your business can make their special day 
perfect.  

Listings are available for all businesses and services that offer wedding and ceremony product. The Business Listings are for 
a 12 month duration. 

CONFERENCE PLANNERS’ WEBSITE 

This financial year we will be launching a Conference Planners’ website to replace the printed 
A4 publication.  Once the website is live we will also promote our region as the business event 
destination with focused social media posts (LinkedIn).

The site will use a similar platform to our wedding website and you will receive proactive notification 
for your listing renewal every 12 months.

Contact details, up to 
300 words & 5, 10 or 15 
>3mb images

$  355 + GST

Contact details, up to 300 
words and 5, 10 or 15 >3mb 
images

$  355 + GST

Websites
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CONTENT:

Visual & Textual

WORDS - WHAT'S YOUR STORY?

Storytelling and marketing go hand-in-hand.  Whether you’re 
producing a brochure, writing copy for Facebook, or getting the 
attention of media, you need to capture your audience’s attention.  
You need to build a picture and create trust.

Selling your story actually means creating a connection with your 
supporters or customers.  Writing your story and the story of your 
business is less about what you have to say and more about what 
people will want to hear in order to believe and buy in.  Your story 
has to be structured and put together to get across the reasons why 
someone should connect with your business.

We are once again offering, as part of our Partnership packages, the 
Promotional Asset of developing your story.   

We will engage a PR specialist to visit and work with you to develop a 
400 - 500 word story about you and your business.    

IMAGES - PHOTOGRAPHY

In the world of marketing, visuals are your best friend 
and nothing can inspire, educate or capture your 
visitors’ attention more than well-lit, well-composed 
images.   

This can include headshots, lifestyle images, interiors, 
exteriors and products. 
 
It's time to invest in some professional photography 
to promote your business, either on-line or via 
traditional marketing methods. 

Packages start at $350+ GST.  To customise 
a photography package to suit your business 
requirements and budget, please discuss with your 
DMT team member.

What's Your Story? $   600 + GST
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VIDEO PACKAGE 1. - BASIC PROMO Don’t tell people what you do, show them!
$1,800+ GST 
 
Present an authentic snapshot of your establishment or business, with an engaging look and feel video. Drive business 
by sharing an insight into the experience future customers can expect:
45 sec video promo & 10 sec Social media cutdown set to original music
Including: 1 x 1.5 hour on location shoot; Producer/Director and Cameraman; Professional Digital Camera kit
Outputs: 1 x High Quality H264 export - 2 x Embed code from DMT YouTube channel - 2 x Still images pulled from 
Screenshots (72 dpi)

Video 
Visual content, as an integral part of overall communication strategy, must 
engage its target audience, be effective in its messaging and, most importantly, 
deliver real and measurable results.

DM Tourism has engaged Burninghouse, as our regional Video Partner, for 
creative visual video content.  They bring to this partnership vast experience 
working across the eCommerce space, combined with their ability to bring 
agency level creativity and TVC quality professionalism to our Partnership 
Program.

The bulk pricing we can offer is only available if we have enough 
bookings of up to 4 per day.  

You will receive all the information and support you need to  
put the video up on your social media platforms 
and website.   

VIDEO PACKAGE 2 - INTERVIEW PROMO Who better at promoting your business than you? 
$2,990+ GST  

An interview with a key stakeholder presents an authentic narrative for this video content. The interview is overlaid 
with reinforcing imagery, speaking directly to the interviewer and presenting a clear vision of the business or service 
being offered. Make a personal connection with your viewers in advance of any contact, while driving business with 
this ‘always on’ video content. 
90 sec video output & 15 sec Social media cutdown, set to original music 
Including: 1 x 2.5 hour on location shoot; Producer/ Director and Cameraman; Professional Digital Camera Kit; Basic 
Lighting Kit
Outputs: 2 x High Quality H264 export (1 x 90 sec, 1 x 15 sec) - 2 x Embed code from DMT YouTube channel - 3 x Still 
images pulled from Screenshots (72 dpi)

VIDEO PACKAGE 3 - INTERVIEW & DRONE PROMO The full cinematic experience.. 
$4,995+ GST 
 
An interview with a key stakeholder, coupled with an aerial aspect brings cinematic grandeur to your business or 
establishment. The interview is overlaid with reinforcing imagery captured in the air and on the ground and presents 
a dynamic vision of the business or service being offered. Wow! Viewers with birds eye visuals normally reserved for big 
brands, but maintaining a personal grounded aspect of what you do best.
90 sec video output & 15 sec Social media cutdown, set to original music 
Including: 1 x 3.5 hour on location shoot; Producer/ Director and Cameraman (Fully registered & licensed drone operator) 
Professional Digital Camera Kit; Basic Lighting Kit; Commercial Drone Kit  
Outputs: 2 x High Quality H264 export (1 x 90 sec, 1 x 15 sec) - 2 x Embed code from DMT YouTube channel - 5 x Still 
images pulled from Screenshots (72 dpi)
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SEASONAL DIGITAL CAMPAIGN

HOT DEALS

01

EVENT DIGITAL CAMPAIGN

Digital Marketing

02

03

VISIT VIC - EDM & HOT DEAL

Each season Visit Victoria send a seasonal eDM to over 
65,000 subscribers who want to be kept up to date with 
our news, events and specials deals. This newsletter 
provides space for you to promote your business with 
a “Hot Deal” which will also be published on the Visit 
Victoria website for 3 months. This exposure provides you 
with a platform to promote a call-to-action aimed at 
motivating consumers to engage and book and visit.

EVENT - FESTIVAL - WORKSHOP 
DIGITAL MARKETING PACKAGE
Package includes: 

- Event listed on Daylesford Macedon Tourism’s  
   Facebook Page- 40K Followers  
- Boosted post at a nominated time (subject to  
   availability) before the event with a targeted reach of  
   100K min. on Facebook. 
- Inclusion in Daylesford Macedon Life website - 200 
   word advertorial and picture - live for up to 3 months. 
- Reporting on reach, engagement and ad  
   effectiveness 2 weeks post conclusion of your campaign.

Digital marketing  
Package 1 $   330 + GST

Digital marketing  
Package 2 $   650 + GST

Digital marketing  
Package 3 $   1050 + GST

SEASONAL DIGITAL MARKETING  
(12 MONTH PACKAGE)
Package includes: 

- 1 Instagram and Facebook post a quarter - 4 in total
- Featured in an Instagram and Facebook story once a  
   quarter - 4 in total
- Featured in the “Highlights” section on Instagram 
- Inclusion in Daylesford Macedon Life website - article  
   200 words and picture. 
- 1 tile and 200 words of copy in one quarterly  
   newsletter with >60K subscribers. 
- Reporting on reach, engagement and ad  
   effectiveness post conclusion of each quarter of the 
   campaign. 
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Size Specs Price Ex GST

Inside Front Cover 250mm high x 260mm wide + 5mm bleed $  5,000
Back Cover 250mm high x 260mm wide + 5mm bleed $ 5,500
Half Page 125mm high x 260mm wide + 5mm bleed $ 2,200
Third Page 250mm high x 87mm wide + 5mm bleed $ 1,600
Business Listing Contact details; 35 words; 1 >3mb photograph landscape $   500

Advertorial Specs Price Ex GST

Double Page Advertorial 600 words; 3 high res beautiful photographs $ 5,800
Single Page Advertorial 250 words; 2 high res beautiful photographs $ 3,000

Seasonal Magazine

Be a part of one of Victoria’s most successful tourism initiatives.   
The Daylesford Macedon Life seasonal magazine.

The quarterly Daylesford Macedon Life magazine is distributed directly into the hands of potential visitors in 
the Saturday Age four times a year.  

Building on the success of the Autumn & Winter 2018 editions we will continue to create a seasonal publication 
which provides us with a consistent platform letting people know what’s new, exciting and not to be missed in 
our region.  This is an inspirational marketing platform filled with quality journalism and beautiful destination 
imagery and it’s our most engaging visitor publication yet.

We will print 160K copies of each magazine for distribution on the second last Saturday of each season. 
Overruns will be distributed to cafés, hotels and operators in region who take part in each edition.

The magazine reflects the special ‘authenticity’ of the region with features about those who live and work in 
the area, art and wellbeing, outdoor activities and adventures, nature, food, drink, accommodation, festivals, 
weddings and more. The magazine is a full colour travel, culture, food and drink and destination publication.  
The Autumn and Winter editions had a proven track record for enouraging people to visit. 
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SUMMER
17 NOVEMBER 2018

AUTUMN
16 FEBRUARY 2019

WINTER
18 MAY 2019

Daylesford Macedon Life     |  2322  |     Winter 2018 Life22  |     Winter 2018 Life
Rob Jones owner of Tuki Retreat - Smeaton

Welcome to Tuki Trout Farm. 

This exceptional property offers something for everyone. 

Families wanting to reconnect again can escape the crazy of 

the every day with a morning of fishing in one of the trout-

filled dams. What better way for grandparents, parents and 

kids to spend some time together than throwing in a line, 

enjoying a stunning 80 km view of Loddon Campaspe Valley 

and sharing the thrill of catching a fish together? 

 

After the fun and frivolity of a few hours of fishing, while 

away the hours devouring a delicious lunch and chatting by a 

crackling fire in a booth that was formerly a horse stall in the 

original property.  Chef Ben O’Brien creates delectable dishes 

centred around seasonal produce and can even prepare and 

cook up the caught trout should you wish. 

 

For couples craving to retreat from the world for a few days, 

Tuki Trout Farm’s Self-contained cabins are the perfect place.  

Spend your days going on one of the many walks around the 

property, fish, feast and recharge the batteries. 

 

Tuki Trout farm is an exclusive property that is all about 

people connecting with each other and life once again. 

tuki.com.au

Wander, fish,  
feast, retreat.   
Repeat.

A DAYLESFORD MACEDON TOURISM PUBLICATION  |   DAYLESFORDMACEDONLIFE.COM.AU

DAYLESFORD MACEDON

FEED YOUR CREATIVE  CRAVINGS

Find inspiration in  

unlikely places

WARMING YOUR COCKLES

Open firesplaces to warm  

your heart and sole

PEAS IN A POD

Kate Ceberano chats with  

Alla Wolf-Tasker

Life WINTER 2018

FULL PAGE ADVERTORIAL
FULL PAGE ADVERTISEMENT  

HALF PAGE ADVERTISEMENT THIRD PAGE ADVERTISEMENT BUSINESS LISTING

SPRING
18 AUGUST 2018
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Order Form
Business name:                                                    ABN:                                                                                                 
Business Address:        Town:                                   Postcode:                                                                      
Shire:                        Telephone:                                   Email address:                                                                                                                             

 OPPORTUNITY DETAILS PRICE EX 
GST

TOTAL 

Essentials Package DM Tourism Partner $     395

       + DMP Partnership if applicable $         0

 OPPORTUNITY DETAILS ARTWORK  
DEADLINE

PRICE EX 
GST TOTAL 

REGIONAL TOURING MAP 60,000 Copies

Business Listing Contact details, 25 words & >3mb photograph 1 Feb 2019 $     355
Back Cover &  
branding 1 Feb 2019 $ 6,000

DMP TASTY LITTLE TOURING MAP 80,000 Copies

Business Listing 
(Partner) Contact details, 25 words & >3mb photograph 27 July 2018 $     355

Business Listing  
(Non Partner) Contact details, 25 words & >3mb photograph 27 July 2018 $     695

Branding &  
Sponsorship 27 July 2018 $ 3,000

 OPPORTUNITY ADVERTISING SPECIFICATIONS ARTWORK  
DEADLINE

PRICE EX 
GST TOTAL 

2019 REGIONAL VISITOR GUIDE  60,000 Copies

1/5 Page Business 
Listing

Contact details, 30 words & >3mb landscape (horizontal) 
photograph 300 DPI CYMK .pdf 1 Feb 2019 $     480

1/2 Page Business 
Listing

Contact details, 30 words & 3mb landscape (horizontal) 
photograph 300 DPI CYMK .pdf 1 Feb 2019 $  1,100

Full Page Advertorial
Option 1. Contact details 100 words and 4 x 3mb photographs 
Option 2. Full page completed artwork 148 x 210mm + 5mm 
bleed (No Crop Marks) 300 DPI CYMK .pdf

1 Feb 2019 $ 2,000

Double Page Spread Completed Artwork 210 x 297mm +5mm bleed  
300 DPI CYMK .pdf (No Crop Marks) 1 Feb 2019 $ 3,500

Back Cover Completed Artwork 148 x 210mm + 5mm bleed  
300 DPI CYMK .pdf (No Crop Marks) 1 Feb 2019 $ 5,500

 OPPORTUNITY DETAILS PRICE EX 
GST TOTAL 

WEDDING WEBSITE                                www.daylesfordmacedonweddings.com.au

Annual business 
listing

Contact details, 300 words & up to 15 x 2mb photographs 
landscape (horizontal) $     355

CONFERENCING & EVENTS WEBSITE    www.daylesfordmacedonconferencing.com.au

Annual business 
listing

Contact details, 300 words & up to 15 x 2mb photographs 
landscape (horizontal) $     355

 OPPORTUNITY DETAILS PRICE EX 
GST TOTAL 

PR Business 400 - 500 words  “Your Story” age $     600

Photography Package Customised Photography Package Pricing starts... $     350

Video Package 1. - Basic Promo 45 sec video promo, set to original music with 10 sec social snack $  1,800   

Video Package 2 - Interview Promo 90 sec video promo, original music with 15 sec social snack $  2,990

Video Package 3 - Interview & Drone Promo 90 sec video promo, original music with 15 sec social snack $  4,995

ESSENTIALS PACKAGE - DM TOURISM PARTNERSHIP

MAPS

VISITOR GUIDE

WEBSITE BUSINESS LISTINGS

PROMOTIONAL OPTIONS CONTENT CREATION
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 OPPORTUNITY DETAILS PRICE EX 
GST TOTAL 

Digital Marketing Package 1 Images and copy $     330

Digital Marketing Package 2 Images and copy $     650

Digital Marketing Package 3 Images and copy $  1,050

  OPPORTUNITY DETAILS                                                           ARTWORK 
DEADLINE

PRICE EX 
GST TOTAL 

SPRING 2018 SEASONAL MAGAZINE    Publication date 18 August 2018 Insert into The Saturday Age 

Inside Front Cover 250mm high x 260mm wide + 5mm bleed 13 July 2018 $ 5,000

Back Cover 250mm high x 260mm wide + 5mm bleed 13 July 2018 $ 5,500

DPS Advertorial 600 Words; 3 high res beautiful photoraphs 13 July 2018 $ 5,800

Full Page Advertorial 250 words; 2 high res beautiful photographs 13 July 2018 $ 3,000

Half Page 125mm high x 260mm wide + 5 mm bleed 13 July 2018 $ 2,200

Third Page (vertical) 250mm high x 87mm wide + 5mm bleed 13 July 2018 $ 1,600

General Business Listing Contact details & 1 >3mb photograph landscape 13 July 2018 $    500

  OPPORTUNITY DETAILS                                                           ARTWORK 
DEADLINE

PRICE EX 
GST TOTAL 

SUMMER 2018 SEASONAL MAGAZINE  Publication date 17 November 2018 Insert into The Saturday Age 

Inside Front Cover 250mm high x 260mm wide + 5mm bleed 12 Oct 2018 $ 5,000

Back Cover 250mm high x 260mm wide + 5mm bleed 12 Oct 2018 $ 5,500

DPS Advertorial 600 Words; 3 high res beautiful photoraphs 12 Oct 2018 $ 5,800

Full Page Advertorial 250 words; 2 high res beautiful photographs 12 Oct 2018 $ 3,000

Half Page 125mm high x 260mm wide + 5 mm bleed 12 Oct 2018 $ 2,200

Third Page (vertical) 250mm high x 87mm wide + 5mm bleed 12 Oct 2018 $ 1,600

General Business Listing Contact details & 1 >3mb photograph landscape 12 Oct 2018 $    500

  OPPORTUNITY DETAILS                                                           ARTWORK 
DEADLINE

PRICE EX 
GST TOTAL 

AUTUMN 2019 SEASONAL MAGAZINE  Publication date 16 February 2019 Insert into The Saturday Age 

Inside Front Cover 250mm high x 260mm wide + 5mm bleed 10 Jan 2019 $ 5,000

Back Cover 250mm high x 260mm wide + 5mm bleed 10 Jan 2019 $ 5,500

DPS Advertorial 600 Words; 3 high res beautiful photoraphs 10 Jan 2019 $ 5,800

Full Page Advertorial 250 words; 2 high res beautiful photographs 10 Jan 2019 $ 3,000

Half Page 125mm high x 260mm wide + 5 mm bleed 10 Jan 2019 $ 2,200

Third Page (vertical) 250mm high x 87mm wide + 5mm bleed 10 Jan 2019 $ 1,600

General Business Listing Contact details & 1 >3mb photograph landscape 10 Jan 2019 $    500

  OPPORTUNITY DETAILS                                                           ARTWORK 
DEADLINE

PRICE EX 
GST TOTAL 

WINTER 2019 SEASONAL MAGAZINE  Publication date 18 May 2019 Insert into The Saturday Age 

Inside Front Cover 250mm high x 260mm wide + 5mm bleed 12 April 2019 $ 5,000

Back Cover 250mm high x 260mm wide + 5mm bleed 12 April 2019 $ 5,500

DPS Advertorial 600 Words; 3 high res beautiful photoraphs 12 April 2019 $ 5,800

Full Page Advertorial 250 words; 2 high res beautiful photographs 12 April 2019 $ 3,000

Half Page 125mm high x 260mm wide + 5 mm bleed 12 April 2019 $ 2,200

Third Page (vertical) 250mm high x 87mm wide + 5mm bleed 12 April 2019 $ 1,600

General Business Listing Contact details & 1 >3mb photo landscape 12 April 2019 $    500

 PAYMENT METHOD
Pay Up Front

YOUR TOTAL PRICE EX GST
Split Total Booking Value over F/Year

DIGITAL MARKETING

SEASONAL MAGAZINE - DAYLESFORD MACEDON LIFE
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Some of the images available to you 
 in the DM Tourism Image Library. 

Daylesford Macedon Tourism
www.dmrtourism.com.au
PO Box 310
Daylesford 3460 

03 5309 2772 Kerry@dmrtourism.com.au
03 5309 2775 Sally@dmrtourism.com.au
03 5309 2770 Helen@dmrtourism.com.au


